Paris, March 13, 2006

2005 annual results
Build-up of the "on demand" software model
Sales: + 73%
Net margin: 8%

Emailvision, the European technology and market leader for on demand e-mail marketing
software published itsannual resultsto December 31, 2005 asfollows:

In € millions 31.12.2005 31.12.2004
Sales 6.86 3.96
Operating income 0.31 (0.63)
Asa %of sales 4.5% ns
Netincome, group share 0.55 (0.43)
Asa %of sales 8%

Srong growth in the business in 2005 took Emailvison's sales to €6.86 million, an increase of
73% over 2004.

The successof the on demand software model meansthat the company reported a positive
operating income of €0.31 million for the full year (4,5% of sales). Thiscame with a substantial
improvement in operating margin which sood at 5.2% in the second half compared with
3.6%for the first half-year.

Thisimprovement stems from the recurring subscription model which is steadily reducing the
marginal cost of growth and generating increasing long term revenue visbility. It should be
noted that the improvement in operating margin came despite the doubling of marketing
investmentsduring the second half.

Net income benefitsfrom a posgtive extraordinary income of €0.39 million and therefore works
out at €0.55 milion compared with €(0.43 million) in 2004, or a net margin of 8%.

A strategy of profitable growth...

Emailvision, a "pure player"in on demand email marketing software, intendsto continue to
consolidate itsleadership position.

Sarting in 2004, Emailvison deployed a new salesforce across Europe and, in 2005, reached
an average salesforce of 12. Aspart of itsgrowth strategy, the company plansto double its
salesteamsin 2006.

The company targetisto double itsmarket share in Europe within three years:
- by strengthening itssalesteams,
- bydeveloping new technology servicesfor marketing,

- and by opening up in new geographicalregions.



...supported by a strong growth market

Emailvision is expanding in a market that is enjoying strong growth. According to IDC, the
world market foron demand software should increase by 41% perannum between 2004 and
2009. Also, a survey carried out by Forrester Research reportsthat, in 2005, only 34% of email
marketers in Europe had already chosen to outsource their email marketing technology
platform.

Emailvision will publish itsfirst quarter 2006 saleson Tuesday April 25 2006.

* Accessble from any Internet browser via a user-friendly web interface, the Campaign Commander™ "on demand"
application requiresno installation, upgrades, technical skillsor infrastructure fora company to use it. It can be run as
soon asthe customeraccountisopened.

About Emailvision

Lissted on the Alternext Paris ssock market since February 2006, Emailvison is the European
technology and market leader for email marketing. Campaign Commander™ isthe leading
hosted software solution for e-commerce and publishing companies. In addition to high
added value marketing automation software, Emailvison offers a robust and secure
technical platform capable of sending over 300 million messagesa month and also provides
professonal services including training, integration, support and consultancy services. The
email message deliverability rates of Emailvison's clients are among the highest in Europe (>
95 %in 2005).

Founded in France in May 1999 by Nick Heys, Emailvision currently has a 55-strong workforce
through its subsdiaries in England, Germany and Fance. For more information visit:
www.emailvision.com

Emalilvision hasbeen listed on the Alternext market since February 14 2006. ISIN code:
FRO004168045 / MNEMO: ALEMV
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